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Bachelor's in Art History, University of Ljubljana
2016 - 2023

bymnasium . Kocho Racin” - Veles Academy for Graphic design, Skala School

2014 - 2010 2023 - 2024
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e |llustration

o Poster design

e Vinyl design

e Brand design

o Campaign design






e |[lustration

Flat Design Illustration
of the iconic figures of

the use of

S

S

srace Kelly and Audrey
Hepburn, made In a
more reall

C way with

1adows.




e |[lustration

Flat Design Illustration
inspired from the movie
Funny Face (1957) made in @
more realistic way with

the use of shadows.




e |[lustration

Self-portrait illustration
made in cartoon style.
Always with the adybugs
around.




e |[lustration

GOOGLE DOODLE design
celebrating the birthday of
one of the greatest
macedonian painters
Vasko ashkovsk.
Ihe doodle is Inspirec
from one of lashkovskis
painitngs.







e Poster design

Poster design for the

movie Cinema Paradiso
[1966)







o Vinyl design

SIDE ONE SIDE TWO

I'M A FOOLTO WANT YOU YOU'VE CHANGED
FOR HEAVEN'S SAKE IT'S EASY TO REMEMBER

BUT BEAUTIFUL YOU DON'T KNOW WHAT LOVE IS

Vinyl design for the al- _
bum Lady in Satin by Billie V[ v
Holiday. Ilustration of the 17 N
flower Gargenia, which was
the symbol of Billie. Using
darker and cooler tones in
the manner of the Blues.

v Bille oy
with Ray Flis amd bis firchestra






e Branding

Designing a brand for

a small coffee house

and bistro. ,’
The designing process

ncludes logo and

ackaging design COFFEE HOUSE & BISTRO




e Branding

The logo was inspirec
from the patterns of 2
Persian rug. With the pro-
cess of reduction to sim-
e form, the final logo
design represents a fusion

of authentic persian
patterns and coffee bean.




e Branding

Packaging design for
authentic arabian coffee.
Ihe colours and pattern
chosen are also inspired
from the culture of the

Middle East.




® Branding

The branding process
EfllSO included design
0r @ menu that would
e authentic and in line

with the brand's identity.

creamy Cickpea dip served ith warm pita bread
and assorted yegetables.

g eur
deep-fried chickpea patties srved in @ pita
pocket with tahini Sauce: |ettuce. and tomatoes
10 eur
mixed greens salad with CrISPY pita Chips. toma-
{ges, CUCUMDEIS: radishes. and @ angy sumac
13 eur
layers of eggplant minced meat, an¢ creamy
péchamel SaUCE: haked 10 perfection-
17 eur

refreshing salad made with chopped parstey. tomatoes.
anions, bulgur wheat, and seasoned with lemon juice
[ive oil.

11 eur







e Campaign design

Campaign design against
brain drain, a phenomenon
that throughout the years

1aS become very common

in Macedonia.
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e Campaign design
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included billboard S N T R
adaptation of the
same design. W -

The process also Pooa e

Ha Makepouja




+389 75 213 665

marija_sestakovaldhotmail.com




